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Therefore, please understand that actual future results may differ materially from these
projections set f or 4obkingsmternemts. Gr oupobés f or ward
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Results for the Year ended March 31, 2014 (FY2013)




Consolidated Financial Highlights NaC

Record-high Sales and Operating
Income in FY2013

Sales increased in all segments

In Housing sales, achieved 23.3 increase in sales.

Rental and Construction Consulting maintained high profit margin.
In July, 2013, Nac acquired 100% of the share capital of

JIMOS Co., Ltd. and J-wood Co., Ltd.. The acquisition of JIMOS

expands the Group’s busi neosder bdsiness.i n



FY2013 Consolidated Financial Highlights

Best Communication

NaC

M|II|ons of yen

FY2013 FY2013 Result/Plan FY2012
Result Plan Comparison Result Companson

Sales

Operating Income

Operating margin

Ordinary Income

Net Income

Dividends per share
(ven)

Net Income per share
(ven)

Net Assets per share
(yen)

91,630
4,672

5.1
4,709
2,794
36

168.23

961.07

93,400
5,150

5.5
5,170
2,850
35

171.63

72,621
A 9.3 4,444
A 0.4pt 6.1
A 8.9 4,456
A 20 2,467
1
1 61
2
A 20 149.52
824.06

26.2
5.1
A 1.0pt

5.7

13.2

18.71

137.01

y 1 The dividends per share figure for FY2012 includes a midterm dividend calculated on the number of outstanding shahes2fefetestock split carried out

on April 1, 2013.

y 2 Net income per share for FY2012 is calculated based on the assumption that a stock split was carried out at thefdhgifisoaj pear

X ConsolidatedOperating income: up 5.1%YoY; Net income: up 13.2%YoY

X Sales increased 26.29¢0Y

Housing sales strong, with growth in completions offsetting increased costs, including store opening costs. Rentahiusiresks |

its profitability.
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Best Communication

FY2013ConsolidatedResults NaC

Millions of yen

FY2013 FY2013 Result/Plan FY2012 YoY
Result Plan Comparison Result Comparison

Sales 91,630 93,400 A 19 72,621 26.2
Cost of sales 56,583 45,743 + 23.7
Gross profit 35,047 26,878 30.4
Gross margin 38.2% 37.0 1.2pt
SG&A 30,375 22,434 35.4
Operating Income 4,672 5,150 A 93 4,444 5.1
Operating margin 5.1 5.5 A 0.4pt 6.1 A 1.0pt
e 37 12 295.1
Ordinary Income 4,709 5,170 A 89 4,456 5.7
Extra-ordinary 43 A 442

income and loss

Net Income 2,794 2,850 A 2.0 2,467 13.2

x Achieved 5.1% increase in operating income while investing aggressively (SG&A up 35.4%) in future growth

(1) Housing Sales Business expanded new stores network, (2) HQusi@@increased staffing, (3) acquired two newly,
(4) advertising expenses of JIMOS

consolidated subsidiarie¥ Housing Sales opened 21 stores. Entered-ondér business via M&A, targeting as No.2 growth
business after housing sales. 5



Best Communication

Analysis for operating income &loss (YoY Change) NaC
Sales Personal -
Gross Profit  Commission  Expenses Millions of yen
Expenses for
+72 Rent of space, Sale§
Land, etc. Promotion
+4.7 1836 Cost Depreciation,
’ Amortization
8,168 23.9 366 Of goodwill  Advertising
30.4 ' 23.3 11251 expenses
43.2 723 Others
789 1427
4,444 3904.5 4,672
2,263
29.1

FY 2012 FY2013

m Most items increased due to the consolidation of JIMOS and J-wood.
m Personal Expenses increased in Housing Sales and CreCla.

m In Mail-order, spending aggressively on advertising to expand sales.



Best Communication

FY2013 Consolidated Balance Sheet NaC

Millions of yen

As of March Break As of March Break o e—
2014 down 2013 down P

Current assets 18,662 46.1% 17,011 56.8% 1,651
Lo property, plant and 12,680  31.3% 8,550 285 + 4,129
Intangible assets 5,048 12.5% 696 2.3% + 4,352
vesiments and other 4,063  10.0% 3,712 12.4% + 350

Non-current assets 21,792 53.9% 12,959 43.2% + 8,832
Total assets 40,455 100.0% 29,971 100.0% + 10,484
Current liabilities 19,325 47.8% 14,193 47.4% + 5,131
Non-current liabilities 5,124 12.7% 2,128 7.1% + 2,995
Total liabilities 24,449 60.4% 16,322 54.5% + 8,127
Shareholder’s equity16,849 41.6% 14,448 48.2% + 2,401
A lated oth

cgﬁﬂupn::hZfSiVZ il’?gome 844 - 2.1% 799 -2.7% A 44
Total net assets 16,005 39.6% 13,648 45.5 + 2,356
Total liabilities and net assets 40,455 100.0% 29,971 100.0% + 10,484

m Current asset$wo new subsidiaries addedL,857 million yen; construction in progres®71 million yen owing to increase in
ordersin hand at Housing Sales

m Non-current assetgonstruction in progress +3,086 million yen, goodwill and other assets from newly acquired subsidiaries
+3,675 million yen

m Current liabilities: accounts payable at Housing Sales +1,432 million yen; advances received on uncompleted construction
contracts +1,243 million yen; accounts payable attributable to business of new subsidiaries +745 million yen

m Non-current liabilities long-term debt up on acquisition of subsidiaries +3,224 million yen = Equity ratio: 39.6 7



Best Communication

FY2013Consolidated Cash Flow NaC

Millions of yen

1. Net cash provided by 5,827 4,689 + 1,137
operating activities
2. Net cash used in investing A 10,645 A 1646 A 8,998
activities ’ ' ,
3. Net cash used in financing 2 781 A 477 + 3,259
activities ! !
Net increases cash and cash A 2.035 2.566 A 4,602
equivalents ’ ' ,
Cash and cash equivalents at 8 407 5 841 + 2,566
beginning of period ’ ' '
Cash and cash equivalents at 6371 8. 407 2 035

end of period

Depreciation and amortization 1,457 925 + 532

Main factors
m Operating activitiesincome before income tax +4,752 million yen, advances received on

uncompl eted construction contracts +986 mill i on
mlnvesting activities: payments for stock of ne
pl ant and equipment 1T4,750 million yen

m Financing activities: increase in sheetmandlong er m | oans +2, 916 mil |l i on

million yen



NAC' s Fundament




Best Communication

“ \ |
2 | Sales and Operating Income trend NaC
Millions of yen Millions of yen
100,000 2013 —— 5,000
Sales Operating Income JIMOS _ J-wood

90,000
2012 4,500
Construction
80,000 materials, ‘7L— - 4,000
EARNEST
70,000 2002 —F—F — 3,500
Leohouse
60,000 — 3,000
2001
50,000 CreCla — - — 2,500
40,000 1992 2,000
Construction
Consulting
30,000 [ — 1,500
20,000 — 1,000
1971
10,000 Duskin = —+ 500

1971 1974 1977 1980 1983 1986 1989 1992 1995 1998 2001 2004 2007 2010 2014
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2 | FY2013Operating income trend by segment

Millions of yen

2,500 A
2,000 1,564 1 501 1616
1,500 915 937 976
1,000 508 619 o 5ay 670

500 -

O T T T T T T T T T T T 1
500 -03/3.04/3..05/3..06/3..07/3.08/3..09/3..10/3..11/3..12/3..13/3..14/3

1,767

-1,000
-1,500 -

High margin business

- I Rental business R
Millions of yen

2,500 ~ 1,999
2,000 4500
1,500 -
1,000 -
500 -
0 -
500 -03/3.04/3.05/3.06/3.07/3.-08/3..09/3.10/3-11/3..12/3..13/3.-14/3
-1,000 -
-1,500 -

1,802
158071 292 1,884 1se2 %
’ 1392 1321 '

High margin, stable business

Millions of yen

3,000 A
2,500 -
2,000
1,500 A
1,000 1
500 1
0
-500

Millions of yen

2,500 7
2,000 -
1,500 +
1,000 H

500 1

0
-500

{-03/3...04/3...05/3...06/3...07/3

-1,000 1
-1,500 -

NaC

Eliminated Mail-order

f Housing Sales R

3,003
2,686

Accelerated
store openings

1,858
1,208

509
389 a5
-273 _-110

10/3...11/3...12/3..13/3...14/3

-661
-1,317

New sources of growth

f CreClaR

Expanded
number of plants

529576
400
198 184 375

-175 -413 -610 -213 -60 -78

103/3..04/3..05/3

-1,000 7
-1,500 -

06/3.07/3..08/3.09/3.10/3..11/3.12/3.13/3..14/3

Stabilizing No.1 market share
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High unit
prices

Flow type

Regular
sales

Stock type

2 | In July, 2013, acquired two newly

Entry housing sales Second brand /
business with own Complementary
know-how of area

Construction Leohouse
Consulting J-wood
suporng [ )| testngreea |
affiliated uiide Natural
- contract
building . houses
- construction
firms
Rental JIMOS
CreCla Cosmetics
. mail -order
N a c orginal
business
Hiahest sales Mquet leader Repeat use
9 . in bottled 230 thousand
. female
franchisees
customers
Utilizing sales capabilities Acquiring
and know-how of delivery new sales channel

business

- e o S e e e e DS D e B B e B S e

-~

Best Communication

NaC

Long-term
business potential

Creating new brand /
Consolidation
operations or

sales each brands

Cross selling /

Utilizing sales

channels and
know-how

12

N o e e e e e o o Em e e o o = = o



Results by Segment




CreCla

Rental

Construction
Consulting

Housing Sales

Mail-order

Elimination

Total

x Sales increased in all segments
X Housing Sales, Construction Consulting boosted sales by more than 20%

13,376

12,147

5,628

53,059

7,421

A3

91,630

3| FY2013Sales by Segment

14,000

12,300

5,600

53,700

7,800

93,400

A 1.2

0.5

A 1.2

A 4.9

A 19

13,235

11,884

4,455

43,049

72,621

Best Communication

NaC

Millions of yen

Sales FY2013 FY2013 Result/Plan FY2012
Result Plan Comparison Result Compa rison

2.2

26.3

23.3

26.2

14



Best Communication

3 | FY2013Operating income by Segments NaC

Millions of yen

Operating FY2013 FY2013 Result/Plan FY2012
income Result Plan Comparison Result Compa rison

A 224 A 200
CreCla (2.8 ) (4.4%)
Rental 1,738 1,800 A 61 1,582 156
(14.3 ) (13.3%)
Construction 976 1,200 A 223 670 306
Consulting (17.4 ) (15.0%)
Housing Sales 3,003 3,050 A 46 2,686 316
< (5.7 ) (6.2%)
: A 199 A 200 0
Mail-order (2.7 )
Elimination,
HQ Cost A 1,222 A 1,300 77 A 1,072 A 150
Total 4,672 5,150 A 477 4,444 227
(5.1 ) (6.1%)

Note) The figures inside () marks indicate operating margin.

X Rental and Construction Consulting maintained high profit margin
X Housing Sales made biggest contribution to profit growth

15



Best Communication

FY2013 Sales and Operating Income Breakdown NaC

CreCla mRental @ Construction Consulting m Mail-order m Housing Sales CreCla m Rental Construction Consulting m Housing Sales

CreCla

15w

Rental

_ Operating Y4l
Housing

Housing Sales Sales Income

Sales 01,630 million yen

Construction 51 g 672 million ye
58 v Consulting A
Mail - @y’ Construction Mail -
order Consulting order
By 177w A 8y

*Eliminated HQ costs
Operating Margin

Mail - Housing Consolidated
Rental order Total

28% 143« (174 % [Y27y | 57« 5.1

16



Best Communication

3 | Results by Segment (IgreCla NeaC

Millions of yen Sales Trend
20,000 -
m To affiliated stores Directly managed stores
15,000 = 13,235 13,376

S
»

10,000
2,000 r 7,624 ﬁ 6.0 8,084 ﬁ* 1.0 8,164
0 1 1 J
FY2011 FY2012 FY2013
FY2011 FY2012 FY2013
Operating Income 529 576 375
YOY Comparison 345 47 A 200

X End of postearthquake demand surge and the subsequent reactionary decline; New market entrants
increasing competition in bottled water market

Continuing to expand customer base and maintain investment to hold on top share.

17



Best Communication

3| Results by Segment (2) Rental NaC

Millions of yen Sales Trend
16,000 -
Cleaning Service Others With m Duskin
12000 12,147
, 10,865 335,11 e
899 T

1,958

8,000
4,000
0
FY2011 FY2012 FY2013
FY2011 FY2012 FY2013
Operating Income 1,535 1,582 1,738
YOY Comparison A 267 47 156

X Duskin affected by costcutting trend in the businessuse market in H1

Sales staff shortage inhibited efforts to boost sales. Regular cleaning service sales up on marketing plLésh



Best Communication

3 | Results by Segment (3) Construction Consulting NG

Millions of yen Sales Trend
7,000 - . . .
Construction materials Consulting
6,000 = 5,628
5000 | 4,455
4,000 3,336 ____-———""—/ 3,258
3000 L e
186
770]0'o J S RS e —
1,000 = 1,980 2,189 2,369
o | | J
FY2011 FY2012 FY2013
FY2011 FY2012 FY2013
Operating Income 543 670 976
YOY Comparison 118 126 306

X Consulting sales boosted by new knolwow system products; construction material sales up sharply on demand
for commercial-use solar energy systems.

Operating income up 45.7¥0Y on lowerCoGsand SG&A in construction materials division. »



Results by Segment (4) Housing sales

Millions of yen

60,000

50,000

40,000

30,000

20,000

10,000

Sales Trend

J-wood Others Suburban areas (Leohouse) Urban areas (Leohouse) 53,059
i 1,639
43,049 ==
B 37,046 L LLiie==snTT
42,687
L 38,933
36,180
- 994 €7 8,733
. o - 3,890 , |
FY2011 FY2012 FY2013

Operating Income

YOY Comparison

FY2011
1,858

650

FY2012
2,686

828

FY2013
3,003

316

X Opening of stores ahead of tax hikeelated demand surge led to strong orders growth
Sales growth offset increases in store opening costs and material costs, leading to profit-grvoath. J
consolidated in July 2013.

Best Communication

NaC

[Suburban areas]

Kyushu/Hokuriku
Koshinetsu/
Tohoku

[Urban areas]

Kanto/Chukyo
Kansai

20



Results by Segment (4) Housing sales

X Store -opening policy: leverage strong track record in regional cities, expand into

urb

Best Communication

NaC

-
In urban areas, focus on model display sites offering low breakeven points .
ibimE
Counter decline in orders per store by increasing network density
‘ Existing stores ‘ New Stores J-wood N
Opened by March 2013 FY2013 ( =5 |
Opened 21 stores in FY2013 (Leohouse: 20 stores, J-wood: 1 store ) FH =3F
99 stores in throughout Japan (Leohouse:95 stores, J-wood:4 stores) YYY)
= s | =
o
a ® . (XX
| =W | w8 | &8
o | [ |mm | mE|ot| _ @] | o|®S |k e
BlEix, Hin i B e R s |
; Ko 5E
S it LE |FL oo Q&EE £ “ XXIXYA0
o
BB = | reee K== LEY | ey @0
|| & | & IR §JII|BEE§ sode | T
= L — o =eo0000[ © (XX =
\_ : % Y, \ r%il] é% J - mgku-l mﬁlﬂ. ‘7J'<.“| ..J
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Best Communication

3 | Results by Segment (4) Housing sales NaC

x Orders: prei tax hike demand surge contributed to 9.1% increase in number of orderd.€ohousg

Raising unit sales price through product policies promoting optional components. Will continue store opening
especially in city centers.

Quarterly store openings, number of orders, completions and average sales price (Leohouse)

Number of houses ordered

fome, 702702 520 621 592 692 555 736 762 531

of Orders 1'017 499

Comple 249 587 566 777 357 642 583 801 445 739 711 917

tions

orders 4334 1,420 1,358 1,187 1,401 1,434 1,393 1,306 1,606 1,860 1,636 1,233

in hand

Change 434 86 AG2 aAl71 214 33 A4l A 87 300 254 a224 a403

Unit

price 16.30 million yen 17.28 million yen 17.56 million yen

Store 4 5 0 3 5 8 5 2 9 2 3

openings

Total 47 52 52 55 60 68 73 75 84 90 92 95

stores

Unit price excludes additional costs and exterior construction costs -



Best Communication

3 | Results by Segment (5) Matder NaC

X JIMOS consolidated in July 2013. Increased advertising spending and focused on customer acquisition.

Long-term view focusing on new customer acquisitiglacchiaLabel renewal in February.

Diversifying sales/profit channels from cosmetics & health food-oraér sales to wholesale sales and +oader
support business.

-

O MACCHIA Lb.

Various cosmetics for skin and hair care suitable for repeat use

230 thousand female customers (mainly in their 40-6 0 ' s )
periodically buy MACCHIA Lb. brand products

O Coyori

Natural products for skin and hair care
\_ 45% of new customers choose regular purchase plan

Millions of yen

Jul.-Sep. Oct.-Dec. Jan.-Mar. FY2013
Sales 2,079 2,718 2,623 7,421
CipRrEilng 20 132 4352 4199

Income

y Mail-order Business segment established from July 2013. Figures in table include goodwill amortization and other costs
posted in JaAMar. 23
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FY2014 Forecasts of Consolidated Results




Best Communication

FY2014 Forecast of Consolidated Results (1) NaC

Targeting record-high.

Sales 101,000 million yen,
Operating Income 5,150 million yen,
Ordinary Income 5,200 million yen,

and Net Income 2,850 million yen.

Targeting increasing sales in all segments.
And targeting earnings growth in four Segments

except Mail-order that is investment stage.

In Mail-order business, continuing to spend
aggressively on advertising as seeking to win new

customers and expand sales.

In FY2014, synergy among segments is not budgeted.

25



Best Communication

4 | FY2014 Forecast of Consolidated Results (2) NaC

Millions of yen

Result Plan

Sales 91,630 101,000

Operating Income 4,672 5,150 10.2
Operating margin 5.1 5.1 0 pt
Ordinary Income 4,709 5,200 9.4
Net Income 2,794 2,850 2.0
Dividends per share 36 yen 40 yen + 4 yen
EPS 168.23 yen 171.13 yen 2.90 yen

X Targeting record-high sales, operating income, ordinary income, and net income

26



Sales Forecasts by Segment

Best Communication

NaC

Millions of yen

Sales Result Plan Comparison
FY 2013 FY 2014 P

CreCla 13,376 14,500
Rental 12,147 12,700
Constru_ction 5 629 6,000
Consulting

Housing Sales 53,059 56,700
Mail-order 7,421 11,100
Total 91,630 101,000
X Sales : Targeting increasing sales in all segments

In FY 2014, JIMOS and J-wood contribute results for whole financial year

4.5

6.6

6.9

49.6

+ 10.2

27



4 | Operating income Forecasts by Segment

Best Communication

NaC

Millions of yen

Operating Result Plan :

375
CreCla (2.8 )
1,738
Rental (143 )
Construction 976
Consulting (17.4 )
. 3,003
Housing Sales (5.7 )
_ A 199
Mail-order (427 )
Elimination,
HQ Cost A 1,222
4,672
Total (5.1 )

Note) The figures inside () marks indicate operating margin.

X Consolidated Operating income : up 5.1%

450
(3.1 )

1,800
(14.2 )

1,100
(18.3 )

3,300
(5.8 )

A 240
(a 0.2 )

A 1,260
5,150
(5.1 )

YoY

20.0
( 0.3pt)

3.5
(a 0.1pt)

12.7
( 0.9pt)

9.9
( 0.1pt)

A 20.6
( 2.5pt)

A 3.1

10.2
( 0.0pt)

28



4 | Market outlook and Policy by Segment

Policy

Market outlook

Best Communication

NaC

Enforcement of policy

CreCla

Rental

Construction
Consulting

Housing Sales

Mail-order

More stable
market leader

More stable
business

Increasing sales

Store -opening in
urban areas

Investing

Bottle water market will be
increased but very competitive
by new market entrants.

Cost-cutting trend has ended.

Economic boom is positive for
Rental segment.

In building firms, increasing
demand for energy-efficient
houses.

Future demand depends by
consumption tax and trend of
mortgage rate.

High cost trend will be
maintained.

Consumption of anti-aging
cosmetic products have been
increased.

High-priced cosmetics is strong.

Expanding new delivery
system and new training
system

Seeking strategic M&A and
alliances

Developing and providing new
products

Proposing solar energy
systems as standard
equipment for new houses

Continuing to open new stores
in urban areas

Strengthening proposals for
optional components to raise
unit sales price

Continuing to spend
aggressively on advertising as
seeking to win new customers
and expand sales
29
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MEDIUM-TERM TARGETS Shareholders Return




FY2019 Target of Consolidated Results

Sales 150,000 million yen

Operating Income 10,000 million yen

31



Best Communication

5 | FY2019 Target of Consolidated Results by Segment ~ N@Q

Millions of yen

Sales Result Plan Comparison
FY 2013 FY 2019 P

CreCla 13,376 18,000
Rental 12,147 14,000 15.3
R 5,629 8,000 42.1
Housing Sales 53,059 80,000 50.8
Mail-order 7,421 20,000
New business + M&A 10,000
Total 91,630 150,000 + 63.7

Mail-order Business segment established from July 2013.

X Aiming to expand the scale of existing businesses
X Investing aggressively in Mail -order business.
Aiming to double sales in FY 2019.

32



Operating Result Plan

375
CreCla (2.8 )
1,738
Rental (143 )
Construction 976
Consulting (17.4 )
. 3,003
Housing Sales (5.7 )
_ A 199
Mail-order (427 )
New business + M&A
Elimination,
HQ Cost A 1,222
4,672
Total (5.1 )

Note) The figures inside () marks indicate operating margin.
X
targeting high profit margin business

FY2019 Target of Consolidated Results by Segment

In the Rental, Construction Consulting and Mail

Best Communication

Millions of yen

1,000 624
(5.6 ) 2.8pt)
2,200 461

(15.7 ) ( 1.4pt)
1,300 323

(16.3 ) (A 1.1pt)
4,400 1,396
(5.5 ) (A 0.2pt)
2,300 2,499

(11.5 ) ( 14.2pt)

600

(35 )

A 1,800 A 577
10,000 5,327
(6.7 ) ( 1.6pt)

-order business,

NaC

33



Best Communication

Shareholders Return : Dividend Policy with DOE 4%  N&Q

yen

70

Payment amount of dividends

60

61 Stock split as of
April 1, 2013

52

50
40
30
20

10

FY2011

Dividends
per share(yen)

Dividend
Payout Ratio

Dividend
on Equity

(2-for-1)

‘,//36

FY2012 FY2013

FY2011 FY2012 FY2013

52 61 36

24.1 20.4 21.4

4.0 4.0 4.0

FY2014(E)

FY2014(E)

40

23.4

4.0

Note) The dividends prior to FY2013 were before a stock split (2-for-1) as of April 1, 2013.
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Appendix

Company Profile and Business Overview



6

Average number of 16,502,917
shares during the period shares
Net assets per share 824.06
Net income per share 149.52
Equity ratio 45.5%

Rati o of shar ehol derlgs.

(o)
equity to Net income 6%
Ratio of ordinary 16.0%
income to Total assets
Dividends per share 61
Dividend ratio 20.4%
Ratio of dividends to 4.0%

sharehol der’s equity

B The dividends prior to FY2013 were before a stock split (2-for-1) as of April 1, 2013.

16,608,950
shares

961.07

168.23

39.6%

18.8%

13.4%

36

21.4%

4.0%

Best Communication

106,033
shares

137.01

18.71

A 59 pt

A 0.8 Pt

A 2.6 pt

1.0 pt

Appendix : Key Financial Indicators (Consolidated) NG

yen
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Company name
Head office
Established

President

Businesses

Consolidated
companies

Employees

Capital stock

Number of
shares

Number of
shareholders

Best Communication

6 | Company Profile NaC

As of the end of March 2014
NAC Co., Ltd.

Shinjuku Center Building, 1-25-1 Nishi-shinjuku Shinjuku-ku, Tokyo
May 1971

Toyohiko Teraoka

m CreCla Production and sale of bottled water

m Rental Duskin franchise business, pest control machine rental, regular
cleaning plan

m Construction Consulting Construction know-how, solar energy systems

m Housing Sales Contract construction of a custom-built house, finance and
insurance affairs with housing sales

m Mail-order (Cosmetics and health food mail-order sales)

Leohouse Co., Ltd. Housing sales

Earnest Corporation Building maintenance
JIMOS Co., Ltd. Mail-order

J-wood Co., Ltd. Housing sales

Nac life partners Co., Ltd. Housing sales

Consolidated : 2,006

4,000 million yen

18,719,250 Share unit 100 shares)

3,738
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6 | Company History

May 1971
August 1977
September 1995
January 1997
September 1999
December 2001
February 2002
February 2010
April 2011

March 2012

July 2013

Established Duskin Tsurukawa in Machida city
Changed company name to NAC Co., Ltd

Listed on the JASDAQ market

Listed on the 2nd section of
the Tokyo Stock Exchange

Listed on the 1st section of
the Tokyo Stock Exchange

Started bottled water .

Started housing sales business through Leohouse

Achieved 50 billion yen of sales
when celebrating its 40th year

Opened the CreCla R&D center
Acquired Earnest Corporation

Acquired JIMOS Co., Ltd. & J-wood Co., Ltd.

Best Communication
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6 | Business portfolio connected by a single goal NaC
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6 | Business Characteristics

Rental

Construction
Consulting

Housing
Sales

Mail-order

Best Communication

m Market leader in bottled water sales

Number of affiliated stores : 600

Market leader in bottled water production

First HACCP certified business in the industry
First Eco Mark certified business in the industry
First in the industry to open an R&D center

m Highest sales of all Duskin franchisees
out of approximately 2,000 companies

m With-branded pest control devices for restaurants first in
the industry to be approved by Ministry of Health, Labour and Welfare

m Providing support for affiliated building firms through order promotion
and cost reduction services, including solar power systems

m Contract construction of a custom-built house
under the Leohouse brand
m Leading local builder in contract construction (FY2011, FY2012)
m Acquired J-wood Co., Ltd. (July 2013) that produces natural houses

m Various cosmetics for skin and hair care suitable for repeat use
230 thousand female customers (mainly in their 40-6 0’ s )

NaC
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